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Faculty Objectives:

Teaching -> KR Num. of International Students from 50 -> 200

| Academic Services -> KR Num. of Cooperated Industries 10 -> 50
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) Num. of International Students from 10 -> 70 International Students Recruitment Plan 50 -> 200
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Num. of Cooperated Industries 5 -> 25 Strategic Units

Industrial Relation 10 -> 50

1 ' Num. of Impacted Researches 2 -> 7 Research Unit 5 -> 10
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_ ] e m Year |Plan Income |Income Plan Expense | Expense | Profit
Income Erget Actual 15,413, 8d5.50 -
0,880,555.40 [ [
Evpanze Taroet Actial 553871310 2563 | 100,000,000| 15,418,846 40,000,000|5,538,213 | 9,880,633
= 7=t Actual 558,215.10
ExperyPariner
Expert/Partner . .
KIAUTT Targes Actal 19 Paticipation
MO - BMUTT Targst Ayl 9 Sum ol KX Member
= . 5 ?;‘mm el Sum of Non-KMUTT _ Sum of KX Event
KX Member Target Aot 5 e 470
Irz=r Targst At 1
Business
Ciocupation Rate |Targst Actusl
Mo, Service Targst Actial [
.. _ i . Sum of KMUTT Student
Mo, Project arget Achual 25 L Sum of Nan-KMUTT 68 | Sumn af KMUTT Staff
29 148
Mo. Business Targst Actual 259
Paticgarion Business
KX Bvent Targst Aokl ard
e Tarzst Al 260 Plan Cccupation Rate Plan MNo. Event | Plan No. Project | Plan No. Business
KIALTT
Studsnt Targst Aokl 5d = -
HOM - KAUTT Targst Actil 549 o a a =
K emner Tz Azl 0 Occupation Rate MNo. Bvent MNeo. Projec Mo. Business
Venu Service Targst Aotz |
0 3] 25 269
Mpact
Mo of Imeentive Product & Senice | Targst Actuzl
https://app.powerbi.com/view?r=eyJrljoiN2U5ZDc1NDktZmEyZi00MTc5L Tg1 MjctOTIhZjdIMzNIOWJjliwidCl6ljZmNDOzMmR
P— T romaiem Taracs & .
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https://docs.google.com/spreadsheets/d/1tujOwleg2xAuP4E-

AEUQG6B8-FbfuMISolYvsB7kEZUg/edit?usp=sharing
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